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Dr. Tony Bates

One of the key features of networked technologies
is their flexibility. Using on-line courses, many dif-
ferent kinds of target group can be reached.
However, each market needs its own design and a
careful technology choice to meet the needs of the
target groups. This presentation illustrates this
through two cases: an international post-graduate
program aimed at university and college instructors
around the world, using low-bandwidth Internet
over public networks; and in-company training for
professional managers over Intranets, allowing for
variable speeds of delivery, dependent on the band-
width available.

Despite the considerable differences in target
groups and technologies used, there are common
lessons to be learned from both projects.



